will they reach for your hook?
will they buy it?

make sure they do hoth!

As an author or publisher, your book cover is the greatest sales tool you possess. The front cover, back
cover, flaps, and even the spine are your first and often only chance to make a sale to your target market—
in bookstores and online! Why should they buy your book? What makes your book special? Your book cover
says it all.

Save time, money, hassles, and possibly your sanity!

Listen in as four of today’s leading book cover specialists show you how to create a
bestselling book cover that will successfully launch your entire marketing campaign.

COVER THAT BOOK

insider secrets for writing and designing
a bestselling hook cover
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Learn first-hand:
11 ways your book cover can make or break your book
2 critical questions to ask yourself before you start

How to create a brand-boosting super series . KATHI DUNN SUSAN KENDRICK
A things your front cover writing and design can do for you in 7 seconds RON “HOBIE” HOBART GRAHAM VAN DIXHORN

13 proven tips for coming up with bestselling titles and subtitles
The art of back cover copywriting—what to say and how to say it
The business side of ISBNs and bar codes - 2Complete (Ds
What you can do on your own and when to hire a professional Total lstening t'me:ég‘ﬁ'?
When to start and how long it really takes -
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Write To Your Market and Dunn+Associates Design
have personally helped hundreds of award-winning
and bestselling authors by writing and designing
book covers that consistently pave the way to
expert status and profitable brands.
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